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Why does designh and branding matter?

Every church has a brand. This is because a “brand” is the way in which the Good graphic design can help form a positive first
wider community perceives something: it's not just having a church logo or impression that draws people in. It can also have an
website. A church brand is not what you think about your church, but how ongoing impact on how people relate to your church. It
everyone on the outside sees it. gives us credibility and adds to our reputation. It can

impact the quality of our worship, how many people
turn up to our events, and whether younger
generations see the church as relevant to their lives.

Some feel unsure of branding due to the association with marketing in the
business world. But it is not just for swaying people into buying something.
Branding is simply telling your church’s story in a way that demonstrates who
you are and what your vision is. Our churches, leaders and volunteers are stretched
thinly, either having too much to do, or not having the
right skills for the job. This can, in some cases, lead to
poor standards in the publicity we produce - whether
we’re aware of it or not.

Research shows someone must see a brand SEVEN times before they act.
Branding that's consistent and eye-catching will help potential visitors recognise
your church and be more willing to check it out.

Publicity is usually produced with the best intentions,
and we don’t want to downplay this. But if we're able
to improve our output with some easily implemented
If you want to advertise your church event, whether it's a service, steps, we should be seeking to do so!
toddler group, course, or concert, it’'s important that promotional

materials are eye catching and engaging. The following tips in this document are written to give

you some helpful design pointers for those tasked with

If you don’t have the budget for a professional graphic designer creating your church flyers, banners, slideshows,
or have an experienced member of the congregation, you're notice sheets, newsletters, webpages, social media
often left with a volunteer designing in software not meant for content, and other digijtal assets.

design, such as Microsoft Word. Generally, this means that the
potential of what you can create will be limited. But there are
some tips that will help.
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Methodist Guidance

Methodist Red, the traditional colour of Pentecost, may
be taken to symbolise the Methodist conviction that
through the power of the Holy Spirit, all humanity may
be saved. For this reason, The Methodist Red should
appear on every piece of communication wherever
possible. The secondary palette provides colours that
give creative flexibility and work well with Methodist
red. Read more on the Methodist Website here

Why should you use these colours?

As said in the intro, consistency is key in branding -
people become familiar with your look and positively
associate it with your church. This is most easily
achieved using colours. If each poster, graphic,
PowerPoint has a different colour palette it can be
jarring and confusing. So, even if you don’t use these
specific colours, it's important to consistently use your
own colours.

These colours, however, are already associated with
the Methodist brand nationally, and so by using them
you will more easily identify as a Methodist Church to
those outside. Limiting your choice of colours also
often helps non-professionals create better designs.

RECOMMENDED METHODIST COLOURS

District Red

R219 GOO B46

Hex #db002e

New Methodist Red Old Methodist Red

R206 G14 B45
Hex #ceOe2d

R181 G33 B41
Hex #0b52129

Some additional colours used by the Connexional Team

R34 G28 B53
Hex #221c¢35

R238 G118 B35
Hex #ee7623

R125 G134 B140
Hex #7d868c¢c

R142 G21 B56
Hex #8e1538

R235 G91 B93
Hex #eb5b5d

You don’t need to use all of these - in fact it’s
best to stick to just 2 or 3 colours total

(a red and one secondary colour, plus black &
white, can go a long way!)
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https://www.methodist.org.uk/about-us/connect/methodist-logos-and-visual-identity/

EXAMPLE

Examples used in this document are not meant to be seen as “good” and “bad”, or to name and shame, but are provided as a
learning opportunity. The “more effective” examples should not be considered “perfect” — and we must remember art is subjective!

CHECK OUT CONTACT Over 10 different
""“é"‘:.-wé"cb'-“’g n4mht@mchsi.com colours are used
1 e TESTING AT € in this design / . ;
‘Hma '\ /) mmie, 4h Greatjoy
145230, ‘-’!/ WAMIRADIO visual appeal Designs using only ‘ ' or all peoplie
m@@ WELCOME SWAPMEET the Methodist Advent and Christmas 2021
PENNINGTON FOLK MUSIC FESTIVAL Csﬁlﬁ‘l‘;cf’fjxcftlﬁag”
00 (J190) : ’
! * FIRST ANNUAL : Over 5 different fonts are professional, and
~~ used. Simplifying the creative.

colours and fonts would
improve the cohesiveness
and effectiveness of

this design Lots of ‘blank space’
HO FEES TO ENTER OR SETUP mproves the design.
DOOR DOOR Only include But the angel said to them,
PRIZES m PRIZES \ key information - Dot BEatrakl; Torsee -
FIRE TRAINING CENTER foss I3 more PRI oR,
of great joy for all the people...
The dense use of text

} X Luke 2:10 (NRSV)
makes this poster
JUNE 2nd, 12 700 AM il NOON

hard to read and not
PRINCETON HAM RADIO CLUB AND CALDWELL CO ARES very accessible
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Methodist Guidance

The Methodist Church font is currently the Franklin
Gothic family (possibly changing). It is used across the
whole brand - from display size to body copy. It is a
common font available in most packages by default.
Read more on the Methodist Website here

Why should you use these fonts?

Part of being consistent in your branding is using set
fonts. If each poster, graphic, PowerPoint has different
fonts it can be jarring and confusing. So, even if you
don’'t use these specific fonts, it's important to
consistently use a selected font family.

These fonts, however, are already associated with the
Methodist brand. Limiting your choice of fonts also
often helps non-professionals create better designs.

Fonts can really make or break a design - creative use
of complimentary fonts can be good, but if you're not
sure, it’s best to stick with these recommendations.

To look professional, try to avoid these dated fonts that
are common in less effective designs: Comic Sans,
Papyrus, Arial, Times New Roman, Helvetica, Impact,
Courier New, Trajan, Kristen ITC, Bradley Hand.

RECOMMENDED METHODIST FONTS

Franklin Gothic Demi

Franklin Gothic Demi Bold
Franklin Gothic Demi Italic
Franklin Gothic Demi Expanded

Franklin Gothic Book

Franklin Gothic Book Bold
Franklin Gothic Book Italic
Franklin Gothic Book Expanded

Libre Franklin Bold
Libre Franklin Light
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https://www.methodist.org.uk/about-us/connect/methodist-logos-and-visual-identity/

Examples used in this document are not meant to be seen as “good” and “bad”, or to name and shame, but are provided as a

EXAMPLE

learning opportunity. The “more effective” examples should not be considered “perfect” — and we must remember art is subjective!

CHURCH
SERVICE

fL°0 \  SUNDAY 7t AUGUST
10.00 am - at Example Methodist Church

(entrance to the field for cars and pedestrians
will be directed through the main Abbey car park)

Frcachcrz [ xa mplc Fc rson

Followed by Refreshments - you're invited to
bring a picnic to share together.
Everyone Welcome - come and join us!

This service is arranged by EXAMPLE METHODIST CHURCH
(wet weather plan will be to move inside the church)

Over 5 different fonts are used.
~~ Simplifying the fonts would

improve the cohesiveness and GODINLOVE

effectiveness of this design
& / UNITES US )
Four gatherings around Yorkshire North and East

Methodist District. All are welcome to attend.

District-led gatherings for conferring together on:

This design only uses 1 font,
but utilises bold,
UPPERCASE and expanded
typefaces to add variety
without being distracting

e

It's more effective to
integrate images into

10:30 Sat 29th Feb | Masham Methodist Church

your deSIgn than have 14:00 Wed 4th Mar | Copmanthorpe Methodist Church

them stand alone 19:30 Thurs 12th Mar | Toll Gavel Methodist Church

/ \ Unless printing at home, it's 19:30 Tues 17th March | Pickering Methodist Church

best to have a background

Avoid underlining text or
including overused fonts
like Comic Sans or Papyrus

For further details please contact the District

(a colour, photo, or graphic) Office at admin@yorkshirenemethodist.org
to aid visual appeal
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USING METHODIST LOGOS

Methodist Guidance

The Methodist Church logo is an integral part of the
brand, and therefore our identity. It is made up of our
name and the Orb and Cross. It is used on all materials
as part of the body of work of the Methodist Church in
Britain. It can appear as red on a white background or
the reverse. The logo should not be recreated,
distorted, or appear in other colours. Read more on the
Methodist Website here

Your
Church
Logo

Your
Circuit

General Advice

Logos are a great brand tool as they are quickly
identifiable and we’d encourage every church to have
a logo, even if it’s just the church name in a certain
font. Place your logo, and the Methodist logo or orb (if
it's not part of your own logo), on all your
communication and publicity. District and Circuit logos

Yorkshire can be used where appropriate.

North & East
Methodist District Whilst the Methodist logo should
be used on a white background
where possible, it's best to use a
transparent logo on other

backgrounds - don’t do this:

dh dh
Wy

The Methodist Churcﬁ'
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https://www.methodist.org.uk/about-us/connect/methodist-logos-and-visual-identity/

To start designing, you’ll need a design tool/program.

Unless you're creating something to be quickly printed
at home, it’s unlikely that Microsoft Word or other word
processing applications are going to be suitable. They
will limit the effectiveness of what can be produced,
and are less able to create graphics, content for
sharing online, or content for professional printing.

For those with a budget and someone with existing
skKills (or willing to learn), then the best option is Adobe
Creative Cloud. This gives access to professional
software like Photoshop, InDesign and lllustrator.
Adobe provides a non-profit discount, so if your church
is a registered charity, you may be able to apply.

However, there are many great free options, included
the highly recommend Canva which is great for
beginners and experts alike. It offers free templates
and simple to use interfaces all through the online
editor. Just add your text to a free template and upload
to your website or social media. You can design
posters, documents, PowerPoints, and much more.
Canva offers its premium version free to registered
charities.

TIP #1 USE THE RIGHT SOFTWARE

BODOGE

Canva is a free online simplified graphic-design tool, founded
in 2012. It uses a drag-and-drop format and provides access to
photographs, vector images, graphics, and fonts. It is used by
non-designers as well as professionals. The tools can be used
for both web and print media design and graphics.
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https://www.adobe.com/uk/
https://www.adobe.com/uk/
https://www.canva.com/

TIP #2 LEAVE SPACE

“Perfection is Achieved Not When There Is Nothing More to Add,
But When There Is Nothing Left to Take Away”

Antoine de Saint-Exupery

Staying PeerTalk Connected e
July/August 2022 [} i

Together
Click here for our PeerTalk Support Groups

Meg Munn is walking the PeerTa 'k

Ripon Rowel Walk for PeerTalk.

& Chair of PeerTalk's Trustees Meg Munn is walking the
Ripon Rowel Walk, over six e end of July and 07719562617
the beginning of August. The Walk is a 50 mile footpath
around the lovely countryside near the ancient City of
Ripon enquiries@
peertalk.org.uk

Find out more at:

peertalk.org.uk

Meg is keen to encourage PeerTalk friends and
supporters to undertake similar challenges to raise ) @peer_talk
MR funds. You can support Meg's walk here. © @peertalkt

All charitable organisations are finding it difficult to secure peertalkcharity
funding at present and PeerTalk is no di ﬂerenl ngm you be
willing to work with us to solicit businesses and organisations to =TT
donate to our work. A sudden nle(non nf £50k wou}d be most Charities.
jght now! Emalus at 0 ak foundation DONATE
Two new PeerTalk groups starting soon! % 4
il R,

Peﬂhlk su ppnn g roups are attended by anyone who
meeting at 11.00am - 3t the meeting. Sometimes people
12.30pm aneno witha d ugnosls of depression or similar but

In Farnham at the many are overwheimed with life events such as loss,
Fire Station starting in relationship struggles and money worries. The
September. We are strength of the group is that those who have faced
training volunteers on | such issues can share how they coped with others.
Saturday 10th September | “/find going to the group just helps me feel not alone, that

Iam not in this on my own, that there are other people
going through what | am going through”,

NHS Where to get urgent help Diet and Exercise and Sleep
for mental health Three pillars to improve physical and mental health

1f you need help for 3 mental health crisis or emergency | @M SLEEP FOUNDATION  piet, Exercise and sleep

In North Shields at the

Meadow Well Connected

Centre the groups starts on
Wednesday 3rd August

Volunteer with us In Farnham find out more here

Congratulations to all our Support Group Facilitators who have achieved various qualifications. We share their joy.
In addition to below are Linda and Amanda (North Shiefds), Nubah and Zarah (Sunderiand) and Megan (Preston).

NEWS ETTER'

TOPIC ONE TOPIC THREE

Lorem ipsum dolor sit amet. Lorem ipsum

consetetur sadipscing elitr sed diam dolor sitamet.

nonurmy eirmod tempor invidunt ut t

tabore et dolore magna aliquyam olore sadipscing aiitr,

erat. sed diam voluptua. sed diam
nonumy eirmod

At vero eos et accusam et justo duo

dolores et earebum. Stet clita kasd ey
gubergren, no sea takimata sanctus. invidunt ut labore et dolore magna.
‘est. Lorem ipsum dolor sit amet, aliquyam erat, sed diam voluptua.
consetetur sadipscing elitr sed diam m At vero eos et accusam et justo duo
nonumy elrmod tempor invidunt ut . dolores et earebum Stetclita kasd
tabore et dolore magna. a gubergren nosea takimata sanctus
Atvero eos et accusam et istoduo

dolores et ea rebum, Stet cita kasd

Let your design breathe...

Make sure you leave negative space - this is the area
of the layout that is left empty. Not only around the
objects you place in the layout, but also between and
inside them. Negative space creates a kind of
breathing room for all the objects on the page or
screen. You don’t need to fill the design with text,
images, and objects. Having a clean design can help
get your message across.

Proper use of white space not only frees up the design
from being overcrowded and cluttered, but also serves
to draw the eye to the details that are most important.

Don’t include every detail you can think of on your
publicity! The more details you include, the more space
this will take up or the more elements there will be to
distract your audience from the message you want
them to take away and act on.
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Visual storytelling is incredibly important as people
process images 60,000 times faster than words.

Therefore, it’s crucial to take the best photos you can
- but photos taken on a phone will often be more than
good enough. If you have amateur, or even
professional photographers in your midst, use them!
But don’t let a lack of these be an excuse.

Good photos are easy to come by in the age of camera
phones: it's more a case of ensuring we remember to
capture the right things. Keep your phone close and
build up a church photo library for your publicity.

It is always great to take photos of your community
yourself, but sometimes it may not be possible. So
Unsplash, Pexels and Pixabay can come in handy as
they offer royalty-free photos. However, stock
photography will rarely, if ever, portray an accurate,
honest and helpful picture of your church.

Find more advice here:

Tips for taking photos at church events (blog)
Taking great church photos (Church of England)
Safeguarding Advice and Consent Forms

TIP #3 INCLUDE HIGH QUALITY PHOTOS

Using one large high-quality image is often more
effective than using lots of small images

— T T O
Fourstones with Warden Methodist Church

MESSY VINTAGE

TOGETHER ON TUESDAY

Every other Tuesday 2.30 pm TE WAY1

A S0y with ceflection asd discunsion on 2 Sepk
m Craft activities around the Theme - I E l RU I H
ANersoon Tea wﬁ '

Tuesday 2™, November N/
ALL SAINTS / ALL HALLOWS NG m THE LIFE ”

JESUS CHRIST

Open 10 everyune. Al are welkcome
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https://unsplash.com/
https://www.pexels.com/
https://pixabay.com/
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https://www.churchofengland.org/resources/digital-labs/blogs/taking-great-church-photos
https://www.yorkshirenemethodist.org/digital-resources/#safeguarding

Save time with social media templates
There is no better way to save time, and improve
quality, than to use pre-designed templates.

Consider the visual hierarchy

Visual hierarchy is all about giving importance to some
elements over others. It’'s how headers are larger than
subheadings, and these in turn are larger than a box of
text. The same applies to images, graphics, icons and
even colours. When you use visual hierarchy rules, you
bring attention to a focal point in the design. This
creates a visual balance that then starts a visual flow
of information for the viewer.

Use cohesive design elements

When you add design element, they must have a
cohesive style between them. This applies to all
graphic elements: borders, boxes, lines, shapes,
pictures, fonts, colours.

Optimize readability
Always make your text easy to read, being aware of
contrast between text and backgrounds. Your text
needs to be easy to read over a background image or
texture. Do everything in your power to make the
context of your design easy to understand.

GENERAL TIPS

GRAPHIC DESIGN TIPS FOR
BEGINNERS

TIP-1

REEP IT SIMPLE

WWW.CLIPPINGPATHMART.COM

@ churchofengland.org

and you will read this last

You will read
this first

and then you will read this

then this one

Things to avoid:

e Too many fonts
e Too many colours
e Too much text

o Pixelated graphics or images

e (Going too near the edge of
the page or graphic

e Clipart or wordart

e Taking a picture of a physical
poster for use online

e White background on social
media

e To keep designs looking
modern, we'd suggest
avoiding text shadows,
underlining text, curved text,
or text borders
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DESIGNING A CHURCH POSTER

Examples used in this document are not meant to be seen as “good” and “bad”, or to name and shame, but are provided as a
learning opportunity. The “more effective” examples should not be considered “perfect” - and we must remember art is subjective!

How to make a poster . ; . . .
This could be for your website, your church notice board, or outdoor display. But as with all

© CetstartedonCanva graphic design, if you're a beginner then the best and quickest way to create a church poster
Open up Canva and search for "Poster” to start designing. . . . . .
is to use a template. Canva has lots of free options and customisation options.
© Choose atemplate

Find a poster for an cpen house, a business launch party, fundraiser,
upcoming event, workshep or conference, art auction, grand cpening,

However, if you're keen to start from scratch, then it’s often good to establish a background

ju“s’fgam:”;n”g“‘mememnd mere. Click en'the template to start image, graphic, texture, or colour first. Then start laying up elements and text.

() Feme T e e Otherwise, it's a case of following the guidance on the previous pages of this document to
Begin with a template then play around with the design. Adjustthe layout by . . .
rearranging the elements eon the page, choosing a new coler scheme or Create an attl’aCtlve, aCCGSSIb|e, and effeCtlve pOSter

background, and experimenting with different fonts and coler combinations.

The Methodist Church Herored AATan Merkt

Nether Ley Avenue, Chapeltown

= -
Saturday 21 March from 10.302.00 ? ? V v ’qv w 4 E
Sprin: Fayre an e bt =

SATURDAY R EverySun
Y Lafac 2nd APRIL COFFEE ol A Sl )

s W MORNING
TOoyS and games

within the Activities Hall, A FUNDRAISING EVENT = . Though Church is a bit different,
: we promise a warm welcome in a

n

Harwood Methodist Church, ad
safe and secure enviroment.

. Longsight Lane,
SameS ... . cuoer Stalls :
Harwood, .
BL2 3HX FREE 06.23.18 - 7-11AM 5 le araac :
' admiss,‘o,., Cafe area in Hanford Street S 4 ECt agia

All “" ':Ome. Profits from this Toronto, Canada

market are going to A
AL o church and Bolton Hospice ALL PROCEEDS BENEFIT HEART HERDES

We look forward to seeing you at the market!

bokonline.org.uk
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DESIGNING SOCIAL MEDIA GRAPHICS

Examples used in this document are not meant to be seen as “good” and “bad”, or to name and shame, but are provided as a
learning opportunity. The “more effective” examples should not be considered “perfect” - and we must remember art is subjective!

How to make social media graphics

To all intents and purposes, designing social media graphics is the same process
O et st s v s s as designing a church poster - see page above.

© Chooszatemplate

Explare sacial media grephics for every industry and theme, including travel,

sls et by hlly an mor, v 1 prec gaphiec Tkt The main differences with social media are purpose (you should be looking to
o engage rather than promote events), simplicity (designs should be bold and with
limited text to grab people’s attention in the cluttered online space), and the final

© Explore features

Get creative with Ganve's library of professi

illustrations, icons, speech bubblas, shapes 5, filrars . . . . . N . .

LI T T S T difference is the ideal sizes and dimensions for social media:
© Customize vour design Facebook: landscape, portrait, or square

s S Instagram: square or portrait (1080 x 1350 pixels)

scheme. Gustomize until it feels finished.

Twitter: landscape (1600 x 900 pixels)

© saveandshare

Download your designs as JPs, PNGS of GIFs. Upload girectly to your social
metiz accounts from Canva using the “Share® option.

Open a New Social Media Design

If you could change one | il e HOW HARD 1S IT
thing about church, : = F%g&lﬂ"
what would it be? e i SOMEONE WWHO
)& HAS HURT YOU?
/.\ Share below! | [YIN 7th May
ale A E 9:30am - 3pm OBV Ok

JOIN US AT SYNOD WHERE WE WILL BE SHARING IN
DISCUSSION, AGILITY OBSTACLE COURSE AND g SUNDAY
WORKSHOPS

_ Nottingham and Derby
Methodist District =3

AR
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DESIGNING A WORD DOCUMENT

Examples used in this document are not meant to be seen as “good” and “bad”, or to name and shame, but are provided as a

learning opportunity. The “more effective” examples should not be considered “perfect” — and we must remember art is subjective!

If it's the front cover of a document or pdf, you may find it easier to design this as a separate image, follow the guidance for posters,
and then just insert the image at the start of your document. It can be challenging to design a good front cover within Microsoft

Word itself, as it is not meant for graphic design.

If you are looking to format text of a document to be more appealing, here are some tips: add space, break up blocks of text, choose
fonts carefully, align the text, add some colour, use headings to draw the eye, insert some images or shapes, add a background.

Mgl Ut b 1
BIRENGIEA MR |.:|.
e e -

Hrprirrd L hariy Na .II' 1L Yorkshire
North & East

‘. Methodist District
PASTORALLETTER FROM THE DISTRICT
CHAIR, THE REVD LESLIE NEWTON January 2021
Dear enes

Luke 541

ri, ey e Jou ot ushes s ser prpers
youand yours at the beginhing of this New Year Onee  while Jesus was  standing
besite e lake of Gennesaret, am
5 e Io0k Ak ohEr ZOZD NETE ertainl bien Teminded oFBE e o pressing in on him
- N . - mpresictabi Thioughout the year | was repestecly dad  hear e word of Gor, he saw T
SPFRESC S SR JANER R tobe able o remind mysel thatae may notknow what the Wtire  bosis tere 3t he shore oFhe Iske;
Fpre iy o, b e Kot Wha halds our Ramire W FEhermen had Eone out of hem
5 P Monetheless, that statement van only esse aniietyinthe migstpf N One of e boats, he ore
Satarday T May 023, Dy challenging ircumstances i its grourdad in a Ring faits belonging t siman, and ssked nim b
- P s e ) o 9 shre
3L 5 Amdnees Mellsibl Ckurch similarly, the Covensnt Serv jice prayers that many of us will offer ::anus Mm m Wi MM m hm
‘ B0 RIS Sahiary (one way o aNCer) STREIY TERUTE 3 f20d d2al of

Il'lrlllslr"' ““’"dlrl]kul 'I-II Falememwmekeewsorwvsense They invite us 1 express ﬁ"WE“SPEEK”!{’IENﬁWSNV"
openhasited willngness ¢ e to be wholl shapes by [T OUEAD e ey WAt snd 1t

[  rine o s nets for

Foev b vawtn al

The g00d news is That we sre invited 1040 TS in reSPONSe 0 e

w Bl B RN arail SMETINE cOMMENT a1 God has already made twaHdS s, Wit
5 = perfectiove and amazing grace God in Chiist has draum olose 1o
us. That is The heart of e CHIISINGS MeSSSge: God with us -

— o Ennanel
iy L Mol fubnas InLike S:103 we have Snoer power il SxeMple ofGed roming
N et i 3 . e, s S o Simo st e @ o s e
nen Simon s fe up vt ws tred fom  ong mgnts
- o fishiin e th \mave olﬂusvanon
ant © gpasks

 has baen 10
W e “ - 1 Tigntly recohise that altheugh we're all caught upin it sterm, e =
» » SESUOTTNSS OO BCATS 131125 TEMENAY I3

|Worder how fe ih pour boatis BOZ The bostmatis yourhane, "
your worky tating

or dizapp
SN TR T g ———TTE T Ananses, your iveinoodz

REPRESENTATIVE SESSION OF THE SYNOD
‘Being Salt and Light: time for action’

August 2022

DearFriends,

We look forwar the = Sesion o the

on Saturday the oer 2 2022 Ths il be an onfine 5ynod beldon zoom and s Ine e wilbe
Our ther ight: time for action.” Our focus o

how we can be

To take par in

you il need 1 have access o s computer tblet, o Smatphone Wi an intemet
diffc please contact your superintendent who should be able to make

We will begn at 3:30am and finish by 12.30pm, with breaks throughout the moming.
Zoom link 1o join Synod: hitps://200m s/ /94653061220

Synod papers will be availsble on the District website at: www.yorkshirenemethodist org/districy/synods o can
he emaied drecty, or pimed and posied, by conecing the. Deuick Offce. st
admin@yorkshirenemethodist org,

The snod wil o be electing forthe 2023
(h the details of what is needled.

We look forwerd to together in
With best wishes

Leslie Newton | Emma Crippen
Chair of District ary
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Guide to:

using your Facebook
profile for personal
evangelism

WHY FACEBOOK IS AN
EFFECTIVE TOOL FOR
EVANGELISM

Facsbeskie s vl ond et Wk e
Internet users n the UK using It In 2020,
b s o e e
@ gt opportunityfor reaching people in your
focal arca. Ths guide for those In our churches
‘who aiready use Facebook provkdes tps on using
this communication tool effoctiely for personal
evangollam.
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DESIGNING A WORSHIP POWERPOINT

Examples used in this document are not meant to be seen as “good” and “bad”, or to name and shame, but are provided as a
learning opportunity. The “more effective” examples should not be considered “perfect” — and we must remember art is subjective!

Here are some tips for creating PowerPoints for hymn lyrics in church:

e Choose a lyric font that’s easy to read

e Choose a text size that is legible from every spot in your church

e Split hymns into separate lines of lyrics (ideally 2 lines per slide, not a whole verse)
e Avoid some lines of text being significantly larger than others. While still maintaining musical phrasing, keep the shape of your lines similar
e Lyrics do not require full stops like traditional writing. Allow line breaks to substitute for punctuation

e Remove unnecessary Ad Lib musical references and interjections (Oh, Whoa, etc.)
e Leave space around the edge of your slide

. . s Al i
e Add a drop shadow to your text for increased visibility M e
e Use motion backgrounds to create a dynamic visual experience e Amazing grace

| once was lost
but now am found

. . . . Was blind, but 1
Find more advice here: Church Motion Graphics T e

how sweet the sound

To God be the glory, great things he has == rcabeneson 7

done! Thankyou for

So loved he the world that he gave us TolGiod e Hheplony: freat Hilhgs he asdons _ ,, joining us today
his Son, So loved he the world that he gave us his Son Breathe on'me, Breath of God

Who yielded his life in atonement for Who yielded his life in atonement for sin till | am wholly thine Sl el
sin, And opened the life gates that all may go in

And opened the life gates that all may Vot e

https://starbeckmethodistchurch.org.uk
goin.
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https://www.churchmotiongraphics.com/blog/category/lyric-slide-design/

DESIGNING CHURCH NOTICE SHEETS

Examples used in this document are not meant to be seen as “good” and “bad”, or to name and shame, but are provided as a
learning opportunity. The “more effective” examples should not be considered “perfect” — and we must remember art is subjective!

Simple designs can be more effective than fussy, complicated layouts. Make sure that things are grouped together under larger headings to
make things easier to find. Keep all font sizes to 12 point or above, with a larger size for headings. Stick to one standard font. Avoid clip art or
wordart. Not having adequate contrast can make it difficult for people with limited vision to read. If you want to highlight a section of text, create
a box around it or use a different colour background. Avoid underlining, as this can be confusing. Instead, use bold or slightly larger text. Maybe
include some colour or images? Follow the other guidance provided in this document.

an
Sr o - Buxton Methodist Church™ dn
B Mass Intentions | ZEm e o b e v S o "The Church ow. the Market Place 0 cLenpepn T

MONDAY JUNE 2, 2008 Minister Rev Andrew Parker 01298 23556 Welcome to
1207 PM NO MASS

Church Office admin@buxtonmethodist.co uk 01298 27065 |IF YE LOVE ME, KEEP MY COMMANDMENTS

:f::‘v m:u-’f:‘.::z: torts www.buxtonmethodistchurch.org.uk ”
WEONESDAY e 8 CCLi 176263, OneLicense #4-632921 ; o ) H ‘ln] Pto n
unsony Weekly Notice Sheet L Baptlst

FRIDAY
1207 PM

p U
strength to do s0. Could I h
Lord be asking us, ‘What 1u rC

can or th er,

s father, or this

Wyou a
and be a part al o Yaith for
year, plaase give me & cal

Marilyn Neubauer, D R E

s o . e o i Click for this week’s

SATURDAY
530 PM

7:30 PM

SUNDAY JUNE 8, 2008 westibule in olphabetical arder and have o lobel with .
gy, s i et il vl notice sheet
pl designoted, plense find o replocement.

For the people of he parish
10:45AM  SL Mary Church (English Mass]
For the peapla of the parish

MINISTRY SCHEDULE

SATURDAY _JUNE 7, 2008 5:30PM
Leciors Masy Wood, Riley Beard (Anngunce

)
C.Ministsrs:  Mark & Tery Urbanaaky, Cliis Craddock,
RC

Worship at Home
10:45 AW

Church Notices

Local Notices

“I HAVE INHERITED

our pe ress
o
i M
(elton Kedch, = <! oo
L i arven " s o 5 o @
o S " ) D | v | N E DIVINE QUALITIES,
" by o 4 Methodist Church Notices S cbean WHICH | WILL
JUNE SACRISTAN: Maursen Schumacher i STRIVE TO
10/30 Activity 7pm b

If you need help, prayer or simply want to chat, please contact Rev Andrew Parker.
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Best Practices for Methodist churches

Design and Branding

A practical guide and suggestions
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